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Marketing Mix for Monogram & Profile Sub-brands of GE
Marketing mix is the combination of marketing tools that marketing managers orchestrate

to satisfy consumers and the company objectives. Underpinning Marketing,Mix is a number of

marketing terms, which are: product, price, place and promotion (Pete Ily, 2002). In

order to manage the marketing environment and leading positiongef the ices in
the industry, these four elements play an important role.
GE has also executed the strategy of the marke mix Ta@gthe effeetive marketing and

positioning of its two brands Monogram and Prefile’ ing miX for Monograms and GE

Profile sub-brands are as followed:
Products: These two sub bk
appliances that are stylish angdaral

serve an upscale versiog o du

2005). Through t thegecompany offers integrated appliances and technologies to

renovate the . range comprises microwaves and ventilations, cooking

and innovative technology features.
Price: This is the next element of the marketing mix, which is managed by the company
very carefully. This is related to the prices of the appliances provide by GE with the brand name

Monogram and Profile (GE Company, 2010). As the appliances of the firm are high quality and
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innovative, which gives unique style to the consumers, the prices of the products are also very
high. The company has increased the prices level by 15% to earn good profits.
Place: Place can be considered as the distribution of the products (Lancaster & Reynolds,

2005). The company has a considerable distribution strategy for both of its brands. The company

is mainly targeted high end customer segments for its high quality productgso that they can pay
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